Brand Guidelines for the Adirondacks’
Commemoration of America’s 250th




ADK CELEBRATES
USA BRAND GUIDE

Honoring Our Heritage, Inspiring the Future

As the Adirondacks commemorate the nation’s 250th anniversary,
ROOST has created a unified brand identity to connect businesses,
events, and communities in celebration. This nationwide reflection on
the American Revolution highlights the region’s transformation from
a strategic military stronghold to a beloved home and destination,
renowned for its natural beauty, cultural heritage, and resilience.

This brand provides a cohesive framework for messaging, visual
identity, and promotional efforts, ensuring a unified voice in engaging
visitors and residents. By adopting this brand, we can collectively
create meaningful experiences that honor our past while shaping a
vibrant future for the region.
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